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Did you know that Barna Research indicates the top 

three (3) reasons donors give to a church include: 
1.  My gift will benefit people 

2. My gift will benefit my family 

3. My gift is managed with solid best practices and 

fiscal integrity. 

Do you know the “elevator speech” for a giver to your 
church to know how their gift will help people and/or their 
loved ones? It may be wise as a leadership team to craft the 
language so you can have a consistent and concise but 
heartfelt message to share.   

Do your leaders know the “elevator speech” for the best 
practices of financial management of donor gifts?  Do they 
know one person (or group) counts the gifts, another 
distributes and the funds have to be reconciled?  Do they know 
designated funds are only used for the designated purpose?  
Do they know financial records are available for anyone to see?  
Do they know there is an annual audit? 

Did you know this is the season for messaging these key 
donor motivators?  After all this is the season for the Annual 
“Kingdom Investment” Campaigns.   
 •Tell stories about the benefit people receive through 
their gifts.  Every ministry in the church has multiple stories.  
Ask every leader of every ministry area to provide at least three 
stories.  Evaluate the impact of each story and incorporate 
them in the bulletin, newsletter and website.  Have individuals 
share their personal story at the beginning of every 
meeting/small group, prior to the offering and as a “Moment 
for (insert theme)” in the worship service.  The heart of  

 
 
potential donors will be touched and increase their desire to 
give.  They’ve heard the benefit. 
 •Craft a “What’s in it for you!” case! People are busy.  
They live by habits to manage their time.  They’ll skim the 
bulletin, newsletter and website looking only for those things 
that apply to their family. In the process they’ll overlook the 
many other opportunities to enhance their personal spiritual life 
and that of their family.  How will they benefit by attending a 
small group, participating in a mission project, serving as a youth 
leader, etc.?  Invitations to activities for personal benefit have to 
be more than “Ya’ll come!”  Invitations have to be based on 
relationships.  Train those who will be inviting people to share a 
brief personal benefit.  As new participants, ownership is 
established enhancing the desire for the ministry to continue, 
often with resulting contributions. 
 •Transparency is essential for every Finance Committee.  
Periodically notify the congregation the Financial Policies and 
Procedures are available in a common area for them to pick up.  
Not everyone is interested in these matters so there is not a 
critical need to distribute to everyone.  Occasionally introduce 
the Finance Committee to the congregation.  Invite anyone to 
ask these finance leaders any questions. 

Did you know the financial story, both of ministry impact 
and best practices will provide a model for personal financial 
best practices.  But that is a separate “Did You Know….” 
 
Please do not hesitate to call or E-mail to obtain more 
information so we can serve you! 
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